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INTRODUCTION

The Internet is a flexible technology, able to connect 
a wide array of people, organizations, hardware and 
software over any communications platform, from 
telephone lines to satellite systems. 

The World Wide Web is the most important element 
in the process of development of the “new economy”. 
The Web is only one of many applications that have 
been developed to run over the Internet since it was 
conceived several decades ago. Others, such as e-mail, 
are just as significant, and more are on the way. 

Information and communication technologies are 
necessary to be seen as a tool for the increase of 
prosperity and corporation competitiveness. 

Europe should play an active role in the develop-
ment of the more equitable information society, 
which offers fair chances of inclusion to all countries. 

Problems connected with the information society 
are also discussed in the works of Popelka (2000); 
Sobotka (2002); Hennyeyová, Okenka (2004). 

Program eEurope has been very successful in extend-
ing Internet connectivity, and has helped to obtain the 
adoption of the current legal framework for electronic 
communications and for e-commerce. However, the ef-
fective use of the Internet has not developed as fast as 
its connectivity. Policy attention has therefore shifted 
towards the support to the effective use of ICT through
an increased availability of high quality infrastructure, 
the availability of attractive services and applications, 
and the encouragement of organizational changes. The
changes are concerned also with international business 
and with the role of Internet and its services in busi-
ness. The following authors devoted their attention to
the above mentioned questions: Hennyeyová (2004), 
Horská (2002), Kretter (2004), Podolák (2004).
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MATERIAL AND METHODS

The Information Society will affect most aspects of 
our lives, so policies are as diverse as the regulation 
of entire industrial sectors to the protection of each 
individual’s privacy.

One policy initiative that covers all of them is the 
eEurope 2005 Action Plan, a sort of high-level “policy 
accelerator” that focuses attention on and pushes for-
ward progress in the main eEurope policy priorities:
– e-business, 
– e-government, 
– e-health, 
– e-inclusion, 
– e-learning, and 
– security. 

Each eEurope priority therefore stimulates the 
development of a number of specific policies. 

The European Information Society sector has grown 
partly due to the European initiatives such as the 
creation of the Single Market, the adoption of har-
monised standards such as GSM, and the liberalisa-
tion of the telecommunications sector. Today, there 
are two main areas of regulation in the Information 
Society sector: transmission and content.

Policies have shifted their aims from helping 
European industry develop new products and tech-
nologies to the stimulation of the appearance of new 
services and e-business. 

The increased use of information and communi-
cations technology (ICT) has had a radical impact 
on the way we live. We now talk about a new “e-
economy”, encompassing all the different ways that 
the new technology affects how we earn and spend 
money. ICT has not only provided us with products 
that are innovative in themselves: they are among the 
principal motors for change in the modern economy. 
Technology is now considered as a real part of the 
economic system: knowledge has become the impor-
tant factor of production in leading economies. 

Electronic commerce is a technology for change. 
Major benefits will accrue to those companies that 
are willing to change their organization and business 
processes to fully exploit the opportunities offered 
by electronic commerce.

One possible definition of electronic commerce 
is: “...any form of business transaction in which the 
parties interact electronically rather than by physical 
exchanges or direct physical contact”.

However, while accurate, such a definition hardly 
captures the spirit of electronic commerce, which in 
practice is far better viewed as one of those rare cases 
where changing needs and new technologies come 

together to revolutionize the way in which business 
is conducted.

RESULTS AND DISCUSSION

The term “e-business” covers both e-commerce (buy-
ing and selling online) and the restructuring of business 
processes to make the best use of digital technologies. 
It will profoundly affect all aspects of the European
economy and the way people will work in the 21st 
century, offering opportunities and posing challenges
to companies and consumers across Europe.

Modern business is characterized by ever-increasing 
supply capabilities, ever-increasing global competi-
tion, and ever-increasing customer expectations. 
In response, businesses throughout the world are 
changing both their organizations and their opera-
tions. There are lowering the barriers between the 
company and its customers and suppliers. Business 
processes are being re-designed so that they cross 
these old boundaries. We now see many examples 
of processes that span the entire company and even 
processes that are jointly owned and operated by the 
company and its customers or suppliers.

Electronic commerce is the means of enabling and 
supporting such changes on a global scale. It enables 
companies to be more efficient and flexible in their 
internal operations, to work more closely with their 
suppliers, and to be more responsive to the needs and 
expectations of their customers. It allows companies 
to select the best suppliers regardless of their geo-
graphical location and to sell to a global market.

Electronic commerce can be sub-divided into three 
main categories:
– business to business (B2B),
– business to consumer (B2C),
– business to government (B2G).

An example in the business to business category 
would be a company that uses a network for ordering 
from its suppliers, receiving invoices, and making 
payments. This category of electronic commerce has 
been well established for several years, particularly 
using Electronic Data Interchange (EDI) over private 
or value-added networks.

The business to consumer category largely equates 
to electronic retailing. This category has expanded 
greatly with the advent of the World Wide Web. There 
are now shopping malls all over the Internet offering 
all kinds of consumer goods.

The business to government category covers all 
transactions between companies and government 
organisations.
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E-business does not only describe external com-
munication and transaction functions, but also relates 
to flows of information within the company, i.e., 
between departments, subsidiaries, and branches. 
E-commerce refers to external transactions in goods 
and services.

For companies, the e-economy has brought new 
opportunities. E-economy means that businesses can 
reach many more potential customers (B2C), work 
more effectively with other businesses (B2B), and 
with governments (B2G). And they can use the new 
technology to change the way they work, modernising 
their production processes and internal organisation, 
so that their operations can become more effective 
and efficient.

For consumers, the e-economy brings many benefits. 
It means that products and services are available to 
people even in remote areas. And it means that con-
sumers can compare what is offered by many different 
companies in many different places, to get the best deal.  
The whole of the commercial transaction, includ-
ing ordering, transport and delivery, the invoicing 
and payment cycle can be supported electronically. 
Dealing with public authorities electronically for 
customs and tax affairs, and in statistics is already 
well developed. However, a number of issues such as 
security, legal questions and procedures still have to 
be addressed as a part of the electronic commerce 
business environment.

A distinction should be made between electronic 
trading of physical goods and services and electronic 
trading of information-based contents that can be 
delivered directly through the network (images, voice, 
text, software...).

The trading of electronic material (software, vi-
deo, music, images, multimedia works, games, etc.) 
represents a revolutionary new way of trading, for 
which the full commercial transaction cycle can be 
conducted simultaneously via the same network 
(including delivery), implying specific requirements 
regarding the proper integration of payment, etc. 
Depending on the solutions that will be successful 
in the market place, traded “electronic goods” could 
create totally new markets and revolutionise some 
industries (such as publishing). This highly inno-
vative form of electronic commerce is expected to 
have an important impact on competitiveness and 
to create employment.

Business benefits of electronic commerce in general 
are the following:
– reduced advertising costs,
– reduced delivery cost, notably for goods that can 

also be delivered electronically, 
– reduced design and manufacturing cost, 

– improved market intelligence and strategic plan-
ning, 

– more opportunity for marketing, 
– access to new markets, 
– customer involvement in product and service in-

novation, etc.

CONCLUSION

Twenty million small and medium sized enterprises 
(SMEs) are the backbone of the European economy. 
They represent 99% of all enterprises in the EU and 
provide around 65 million jobs. They create wealth, 
foster new ideas and are a key source of new jobs. 
By using ICT and particularly e-business, SMEs have 
greater opportunities to develop: they are able to 
buy and sell over the Internet, reduce their costs 
and boost productivity, and manage change more 
effectively. E-business helps to eliminate the barrier 
of distance, allowing SMEs to trade worldwide from 
a single website.

SMEs are defined as businesses that employ fewer 
than 250 people and are independent from other 
organisations. However, SMEs are diverse: some are 
dynamic and flexible, with a great power to innovate 
and a vast range of diversity, others traditional, based 
on family involvement, embedded in local business 
environments, and others are start-ups, fragile or-
ganisations striving for life and subsistence. 

The EU efforts to usher in a competitive and dy-
namic knowledge-based economy by 2010 will depend 
greatly on the opportunities for the European SMEs 
to grow and prosper. The EU has, however, identi-
fied a number of challenges facing SMEs in the new 
digital economy.

Market intelligence such as information on specific 
markets and countries (market opportunities, busi-
ness framework, applicable regulations to specific 
products and services), market surveys and automatic 
generation of marketing statistics can all be provided 
electronically and improve the commercial environ-
ment, though a number of issues such as privacy need 
to be addressed.

Contacts between companies can be facilitated by 
on-line business directories and improved national 
and regional information relay centres. Contact be-
tween companies and consumers can be supported 
by various means, including on-line advertising and 
shopping malls. Companies can provide detailed in-
formation on their products and services, including 
technical specification, guidance on use, and answers 
to common questions, supported by comprehensive 
navigation and search facilities.
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